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Meeting Objectives


�	 Update participants on Climate Leaders 
progress 

�	 Update participants on other corporate 
climate initiatives 

�	 Peer Exchange 
�	 Partner Recognition 
�	 Feedback from Partners on reporting 

requirements and other program elements 
�	 Generate ideas for new activities 



Many Accomplishments in 2004


� Grown to 58 Partners 
� 27 have announced GHG reduction targets 
� Program design has been finalized 
� Many protocols finalized 
� PSA Campaign was a big success 
� Documenting Partners’ success 



Design Principles


�	 Revised final draft of Design Principles 
available 

�	 Reflects changes in the WRI/WBCSD 
Revised GHG Protocol 

�	 Includes new chapters describing Climate 
Leaders reporting requirements and goal 
setting process 

�	 Clarifies Climate Leaders treatment of 
materiality and leases 



GHG Inventory Protocols


�	 All cross-sector protocols finalized 
¾	 Stationary Combustion 
¾	 Indirect Electricity 
¾	 Mobile Combustion 
¾	 Refrigeration and AC Equipment Use 

�	 Sector-specific protocol Municipal Solid 
Waste Landfilling also finalized 

�	 Finalized protocols include updated emission 
factors and clarified text 

�	 Working with WRI / industry groups on 
other sector-specific protocols 



Reporting Update


�	 Reporting Requirements have been finalized 
�	 Partners currently updating inventories to 

reflect reporting requirements 
�	 Received inventory data from 42 Partners 
�	 IMP review process started with 35 Partners 
�	 Several Partners scheduled on-site IMP reviews 
�	 3 on-site IMP reviews conducted 

¾	 Miller 
¾	 Polaroid 
¾	 Hasbro 



Reporting Next Steps


�	 Developing a reporting database 
¾	 highlight IMP best practices 
¾	 facilitate peer exchange among partners 

�	 Updating Inventory Summary and Goal 
Tracking Form 
¾	 include user instructions 
¾	 improve ease of use 



High-Level Public Recognition


�	 Climate Leaders public 
service announcement 
(PSA) highlights 
Partners that have set 
targets. 

�	 The PSA was placed in 
Entrepreneur, Money 
Magazine, Golf, 
Forbes, BusinessWeek, 
and Time Magazine 
during March-July, 
2004. 



Documenting Partners’ Success


�	 2 Sets of case studies completed 
�	 New Carbon Copy edition on clean energy 

completed 
�	 Expanding Partner profiles on website 
�	 Developing technical papers for trade 

publications 
�	 Expanding media outreach effort 


