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ING Group’s Actions

ING Netherlands switches to 100% green power

By: ING Group
Published Date: 01/17/2007

Since Jan. 1 of this year, ING has been purchasing “green”
power (electricity generated from renewable sources) for its
Dutch establishments. The new policy is a way to support
the ING Group Environmental Statement and will
significantly reduce CO? emissions.
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ING’s Environmental Statement

‘We recognise that certain
natural resources are finite
and must therefore be
used responsibly’

NG Group
Environmental Statement
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Global Support

As a global business leader — providing clean, emission-
free wind power to our U.S. operations will generate —

* Visibility for
SUpportlng To offset emissions from business travel, the

Exscutive Board (nttiated & compensation

. programme. |NG supparts the planting and
environmentally- Fehabllatin of 200 hectare ¢f degratad
tropical rainforest around the Danum Valky

preferable energy Corservation Area In Sabah, Malaysia. This

will compensate emisdons from our global

business travel acthvities. Combined with
Sources efforts made to purchase green elactricty,
this programme k expectad to reduce andior

» Recognition for it gl e sl o
strong corporate PRERE I mhcs s 8
citizenship in
climate change
strategies.

(ING Group supportive of environmental efforts, as shown in 2005 Annual Report. See inset) I NG § 3
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U.S. Environmental Strategy

Building Sustainability

25%,

Increase Energy
Efficiency

= Choose Green
Power

® Reduce, Reuse,
Recycle

= Awareness
Programs
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ING’s 2009 REC Purchase

2009 Environmental Benefits

83,152 MWh of emission-free energy is equivalent to preventing the
release of 50,153 metric tons of CO2 into the atmosphere. This is

comparable to:

Not driving 115 million miles Planting 45,183 acres of trees per year

ING 4
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Invest in Green Energy
EPA Green Power Partnership

Certificate of Partnership

presented to

ING North America
Insurance Corporation

in recognition of efforts to reduce the risk of climate change
through green power purchasing.

Kathleen Hogan, Director
Climate Protection Pastneeships Division, EPA

7(GREEN
. E%\..‘ POWER
»PARTNER

By the U.S. Environmental Protection Agency's Green Power Partnership

ING S

Your future. Made easier.™




National Accomplishments

e 2008 Green Power Awards —

CT Clean Energy Communities Award,
March 2008

CT Climate Change Leadership Award,
April 2008

Scottsdale 2008 Clean Air Award,
September 2008

EPA’s Green Power Purchaser Award,
October 2008

CT Clean Energy Communities Award, March 2008

EPA's Green Power Purchaser Award, October 2008

SEPA
E- (GREEN
POWER

/ PARTNERSHIP®
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Awareness

* External Awareness —

Green presentation at LOMA conference in
January 2008.

E-greeting sent to outside press contacts
April 2008.

Panel participation at the 2008 National
Conference on Volunteering and Service
on Greening Your Volunteer Program June
2008.

Panel participation at Yale Environmental
Discussion October 2008.

Sponsor of Green Habitat for Humanity
home in Des Moines, 2008 and 2009.

Sponsor of ING Hartford Marathon, the
nations “greenest” marathon, 2008 and
2009.

OGG focus on ING float at the Windsor
375 Parade, 2008.

Panel participation at Green Energy
Markets Conference September 2009.

0
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Awareness

¢ Internal Awareness —

» Completed survey to gauge employee perceptions on environmental care. Almost 6,000
employees in the US completed the survey.
* 89% (5,321) agree or strongly agree that they are concerned about environmental issues;
* 98% (5,868) are somewhat or very concerned about rising energy prices;
97.5% (5,833) are somewhat or very concerned about pollution;
97% (5,766) are somewhat or very concerned about waste disposal;
96% (5,753) are somewhat or very concerned about recycling;
84% (5,048) are somewhat or very concerned about climate change;
68% (4,046) agree or strongly agree that ING has company-wide environmental measures in place.

Lunch & Learns, Tree Plantings and Clean Up Days — most sites have volunteer and
educational events covering local waste and recycling programs, rideshare education
and “how-to’s” on subjects like composting and rain harvesting.

Park-1t Program — pledge drives and education for employees to learn about alternative
transportation options like carpooling, Bike to Work Days, and public transit.

Farmers Markets - in the summer and fall, our Windsor office has farmers who bring
their locally grown flowers, fruits and vegetables for employees to purchase.

Earth Hour, Earth Week and World Environment Day — we take advantage of global
awareness events to provide employees with education on environmental care for both
home and work.

ING 4
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Internal Communications
ING goes 100% wind powered!

I NG ki i orange .

Starting today,
“ING is a responsible corporate citizen S Yol can Braathe 3 ifie aesiat because

around the globe, and we are
committed to helping ensure
sustainable communities where we
conduct business and where our
employees live. Purchasing energy
credits for all of our U.S. operations is
just one of many initiatives that the
company is implementing to mitigate
ING's impact on the environment."

--Catherine Smith, CEO, U.S.
Retirement Services
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Internal Communications

Educate employees through
°;“=",.2,.?_f ING 8 newsletters, emails, surveys, all
T employee meetings, and
intranet exposure

Plans and New Year's Made Easter
Belng greenls a big part of ING’s development plan as a company, and orange goes green k a big
big part ofthat Ghve your develpment plan a bitof extra dazzle by jalring orange goes green In
In 2008, Make being greena Hew ear's res clution as well and you can get double the bang for your
yeur buck! The nextmeeting k January 24, And thanks 1o M Johnson, € hief Compllance Officer for
for Financlal Network, we'll have PIZZA at the meeting! E-mall Lelgh 5 pencer,
sperred Ingackts ors com, for an Invitation to getiton your calendar. Mestings are every fourth
Thursday, § alutions Central, naon to 1:00.

This Morith's Emdronmental Tip-o-rama:

Buy crganic produce the mext time youre at the market, All major chalns camy , and
. andyoull be able © resteasler knowing that the food you'te eating ddn't et s prayed
" sprayedwith pols oncus pes ticldes (did It really all wash off?). Buying locally grovn
grown foock cuts down cn the carbon foctprint of trans pering foed across states o
or countries. Awolding processed or “onverience” food b another easy and heafthy way to be gresrer,
greener, as processing and packaging Increas e the emvirormental footerint

'\ Dipping your toe In:

n  Diving In head first:
Go to amers markst. Everything ata famers’ markethas to be grown lecally, so
5015 frzsh from the farm and seasonal. Youll taste the dfference! There's one InEl
¢ ElSegundo year round, righton Main treet, Thurs days from 3:00 pmta 7:00 pm You
You can find others cn e localharest o, or just ask a relghbor—neary every
communtty has cne nearby.

Cannonbalk
Buy a share Ina Communtty Supported Agricutture (25 AL By making a financlal
commitment toa fm, you become a s hareholder” and rcelve weekly or biweekly

bhweekly baskets of farm-fresh produce. Try wes bocalharvestorg to find one with
L with drop-offs In your area,
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Internal Communications

2 ING Exchange | Orange en - Microsoft Internel Explorer provided by ING
Fle  Edt  Vew Favorkes Tooks  Help

Qe - @D - [x] (@] @ Psewcn lgrmcen &) Jid B3
nsress (@) B s * -

ING EXCHANGE ING 8

Uiing PG Dochange | Cenctories | Faadback | Seemap | Gas | 043 Lirks =3 ==
Login Advancad search Adeancet seaich

Moave  Alsoal ING M HE W Wk Tooks  Bews & Messages

‘Orangs Goes Graen
+ B onemantl Cane Orange Goes Green

© Lbvirg Grsen o Work

+ Liebig Graen ot Home

Start soreading the news . Orange s going Green, Green Resources
- Green in Evarywhene
. Why? Recause we baleve globally active companies bke ING have an smportant rale to play Do mare
* Greenliens in beeng envronmentally responsble.
= Bagycls af work
- B s 14 P Estote

S0, what does going areen really meand . oledas
Grenn at homa

Grewning Gur Operations means fomsng on ways t reduce =
GF O Srirenenertal imoact through waste reducson and

wnargy effici
orﬂﬂge pager cotions for all affices, more robust recycling programs = ING Greun

green and eca-frendly pracuremant practices. Enceironmental

- =

*es, the Hime has come to release the inner 3
environmentalst in all of us (yes, even those of us who
cruise around in & gas-guzzling SUV with the dimate control

eranked as high as it will ga).

@

Goes &
= onthe Chrissie Shos

How do you bacomn invelued?
Explore this site for iNformation on our green intiatives (both company-wide and on a local
leved) and upcoming special events. Use the toals and resources provided to leam how You can live a greener, mare eco
friendly |ifestvie — whether at home. work or plav. Wel aive vou tios on how to oet involved in a way that fits vour own |
& & Trusted stus
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External Communications

CTCleanEnergy
Communities

[C] Clean Energy Community

In assoclation with

[ SmartPower 20% by 2010 Community
@ [C] Mot yet a Clean Energy Community
[ Notyet a SmartPower 20% by 2010 Community
[ Municipal Utilities/Not yet eligible
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External Communications

Environment

Orange Goes Green

I the US, ernironmensl awareness has
e beaunds i ecem yesrs,

nate change is no longer just an
environmental is

al
ublic

g p

1o Incor

cimate cha
from pi velopment tc

r clir
ding our
e

ment. Reducing
tprint and

In 1985, IMG issued its first erviranmental repart. In that
repart, we published data about cur electricity, gas and water
corsumption, ard we explained our efforts to minimiss the

tive erwircnmental impact from our operations. We ako
described ING's Financing of rerewable energy projects; anather
way we contribute 10 3 gresner enwircnmant.

Direct impact uring the design phase.

1N 2005, ING issued its first ENr] oot s nat oking a pecement sppeeoch
focus from | stewerddip, Allof ING's energy use in the LS row comes from
2007, At # wont larg

reflected our shift in
pollution to mitigating T, rigks { re penes » messre precuoed
farmed the basis for cur dimate

- . 1o receie ths prestigious heraur.
this programme & to manage

emisions fram cur cperstians ] (1 s ey s i o
thraugh the reforestation of degf 1w e casmasien v ediie o fore g

Iesders s the procursment depsriman.

aof certified credits fram remewaly] ervieemene. In

da, here, nth

Indirect impact

by lenps
vt NG part o e s
“zingeat hen NG bt s new henchuarers i Vi,
Conmectia, in 2007, erergy efficency wastop o mind

emrseencreal

. 1555 { afore the L5 Eminarenenes Proeeetion Agency EPA} ook
climate change. The ING Enviran{ retice In 2008, ING won the E' Green Parer Leadership
A, ING v ave o crly nine companies inth oty

e
i i e e
e paid off. In 2007 ING becai] TTEZR 2 LS Dot s, e et
institution to become 100% carl] desgner. A company i a bundh of pecple who saend a kot

of tme {ogether, 5o | started 1o think shout what we coud
s

ING believes it has a breader role to play in combating dimate
change than just managing the carbon dioxide emissions from

its cwn operaticrs. We want 1o go a step further by sesking ways
1o further incorperate dimate charge into cur business activities.

As afinancial instituticn, we can help cur dients understand and
manage petential financial impacts from dimate chargs. For this
rzason, we develep financial preducts and services that support
aur custamers in reducing their own carben footprint. Examples
are offering green energy from pre-selected energy suppliers ac

part of cur mortgage kending as veell az carbon-neutral car leasing.

Furthermore, through the work of many specialised departments
ard busiress units at ING, we aim to build a repasitary of
Irawledos and devslop new spproaches to dischss the potential
finareial impacts of dimate charge in our firancing and
imvestment activities. Within the framework of the Equator
Frirciples, for example, we are sarching far ways to incorporate
carborerelated issues inta our finandng activities and to cakulate
the carbon dicxids emissions of our customers. Thess efforts are

Corporate
Responsibility
Report 2008
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The Rest of the Story

 Increase Energy Efficiency —

« In 2008, we reduced our energy use at major offices by 11%, or 6,554,665 kWh.

« First half of 2009, we've made further reductions, another 6.6%, or 1,736,173 kWh.
* Use Less Resources —

Paper Use Reduction Efforts Successful

« First half of 2009 paper purchasing trends reduced by 24% from 2008 first half. The
reduction is equal to 56 tons of paper, or 11,230,500 sheets.

« First half of 2009 paper purchasing trends reduced by 34% from 2007 first half.
* Reduce Waste —
* In 2008 we reduced our landfill waste by 24% or 297 tons.

¢ Implemented ‘Bring Your Own Mug’ (BYOM) across U.S. Disposable cups no longer
provided, saving millions of cups from the landfill.

* Recycle —
« In 2008 we recycled 61% or 1,385 tons, or our total generated waste.
* Reuse -
« 8,000 Shoes were collected for the Soles4Souls program and Nike Re-Use-A-Shoe

sneaker recycling program _—
ING )
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