
EPA Disclaimer

Notice: This document has been provided as part of the U.S. Environmental 
Protection Agency Resource Conservation Challenge Web Academy 
Recycling and Solid Waste Management Educational Series.  This 
document does not constitute EPA policy or guidance and should not be 
interpreted as providing regulatory interpretations.  Inclusion within this 
document of  trade names, company names, products, technologies and 
approaches does not constitute or imply endorsement or recommendation 
by EPA.  Information contained within this document from non-EPA 
presenters has not been screened or verified.  Therefore, EPA has not 
confirmed the accuracy or legal adequacy of any information provided by the 
non-EPA presenters and used by EPA on this web site.   Finally, links to 
non-EPA websites are provided for the convenience of the user; reference 
to these sites does not imply any official EPA endorsement of the opinions, 
ideas, data or products presented at those locations nor does such it 
guarantee the accuracy of the information provided.



Vermont’s Retail 
Lamp Recycling & 
Outreach Strategies



LABELS



Landfill disposal ban for homeowners and businesses





Lamp Recycling Pilot ProjectLamp Recycling Pilot Project



TransportationTransportation

Merchandise
trucks deliver 
once/twice each
week.

Utilize this existing 
transportation - Stores 
send back full boxes
with delivery truck



Set Up WarehouseSet Up Warehouse

Recycling boxes consolidated at warehouses in 
New Hampshire and New York

Reorder SKUReorder SKU
Stock Keeping UnitStock Keeping Unit

For True Value        
and Do it Best



Collection BoxesCollection Boxes -- 88’’-- 44’’ --mixed bulbmixed bulb



Store SetStore Set--Up KitsUp Kits



Posters



InIn--store advertisingstore advertising

Point of Purchase 
Posters

Bag or Invoice 
Stuffers



Survey of ACE/True Value Survey of ACE/True Value 
CustomersCustomers

48% were 
households

64% found out about 
the program through 
the “In Store Poster”

68% said they would 
be willing to pay 50¢ 
for recycling in the 

future



FundingFunding
•Awarded Supplemental 
Environmental Project (SEP) 
funding for program.
•Administers the program 

Coordinates and 
contracts with recycler

Pays recycling costs 
from SEP funding

Keeps data base of 
recycling numbers by store 
– supplied by recycler

Promotes the program 
to businesses

•Provides management assistance to   
current and prospective small business 
owners. 
•One lead SBDC in every state
•Cooperative effort of the private sector, 
the educational community and federal, 
state and local governments.



PartnershipsPartnerships

•The nation's first statewide provider of 
energy efficiency services.
•Operated by an independent, non-profit 
organization under contract to the Vermont 
Public Service Board. 

• Retail Account Managers 
assist in supplying additional 
promotional materials to 
stores on routine visits.

VERMONT SOLID WASTE 
MANAGEMENT DISTRICTS

15 Districts promote the 
programs to their customers 
and place posters on local 

bulletin boards.



Newspaper Newspaper –– daily and weekly daily and weekly -- Radio AdsRadio Ads
Four campaigns Four campaigns -- April 2004 April 2004 –– May 2006May 2006



Direct mailing to: approx. 20,000 Direct mailing to: approx. 20,000 
businesses businesses --TwiceTwice 

+3,000 to electrical contractors+3,000 to electrical contractors



www.mercvt.orgwww.mercvt.org



Program Numbers 3/27/08
Program Began August 2005

39 participating stores

150,500 lineal feet - 3,700 mixed bulbs

Program Began August 2006

23 participating stores

89,300 lineal feet – 6,000 mixed bulbs

Program Began September 2007

8 participating stores

1,000 lineal feet – 20 mixed bulbs



Karen Knaebel – 802.241.3455 
or Karen.knaebel@state.vt.us
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